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T ourism Event

Econom ic

Im pact Jobs

CrossroadsVillageandHuckleberry R ailroadw ithoutDO W T 5,504,251$ 147

Day O utW ithT hom asatCR V 1,041,318$ 27

2014 M ichiganW arriorDash 2,612,393$ 72

T otalEconom icIm pactfrom T ourism 9,157,962$ 246

2015 Economic Impact Analysis of Genesee County Parks
and Recreation Commission

SECTION 1. INTRODUCTION

T he Genesee County P arksand R ecreation Com m ission

m akes a significant econom ic im pact to the local

com m unity through tourism ,local purchasing and local

payroll. T he nationaleconom y hashad anegative im pact

on the CrossroadsVillage (CR V) revenues,but even w ith

econom ic dow nturn,CR V continuesto m ake asignificant

positive im pact through tourism . P R O S Consulting L L C

perform ed an econom ic im pact analysisto m easure the

econom ic benefit from the operations of the P arks

Com m ission. T hreetourism functions,tw osegm entsofthe

Com m issionoperations,andthevalueofvolunteerservices

w ereanalyzed:

 T ourism

o CrossroadsVillageandHuckleberry R ailroad(CR V)

o Day O ut W ith T hom as at Crossroads Village

(DO W T )

o 2015 M ichiganW arriorDash

 Com m issionO perations

o P arksandR ecreationCom m issionlocalpurchasingfrom GeneseeCounty businesses

o P arksandR ecreationCom m issionlocalpayrolltoGeneseeCounty residents

o VolunteerS ervices

1.1 EC O N O M IC IM P A C T FR O M T O U R IS M

Figure 1 show sthesum m ary oftheeconom icanalysisfrom tourism .CrossroadsVillageand Huckleberry

R ailroad analysisindicatesan additionaleconom ic im pact of$9.2 m illion and 246 jobsfrom tourist

spending.

Figure 1 – Economic Impact Summary
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Com m issionO perations

Econom ic

Im pact Jobs

Com m issionL ocalP ayroll 4,525,324$ 92

Com m issionL ocalS pending 5,522,953$ 112

VolunteerP rogram 315,297$ N /A

T otalEconom icIm pactfrom O perations 10,363,574$ 204

Description

Econom ic

Im pact Jobs

T ourism 9,157,962$ 246

Com m issionO perations 10,363,574$ 204

T otalEconom icIm pact 19,521,536$ 450

T hedataforthisanalysisisbased on CR V visitorsurveysand econom icfactorsfrom theR egionalInput-

O utputM odelingS ystem producedby theU .S .Departm entofCom m erce-Bureau ofEconom icAnalysis.

T he m odeldeveloped in M icrosoft Exceluseslocalm ultipliersand presentsapproxim ate econom ic

im pact on the localeconom y. T he econom icim pact isexpressed in term sofdollarsgenerated in the

econom y and in term softhe change in the num berofjobs. Based on the econom icm ultipliersforthe

Flintm etropolitanstatisticalarea,theaveragesalary pernew jobisestim atedat$25,131.41.

1.2 EC O N O M IC IM P A C T FR O M O P ER A T IO N S

T he totaleconom icim pact from in-county payroll,localdirect expenditures,and volunteerprogram is

$10.4 m illion and 204 jobsshow n in Figure 2. T he econom icim pactofin-county payrollis$4.5 m illion

and 92 jobs. T he econom icim pactoflocaldirect expendituresis$5.5 m illion and 112 jobs. T he total

value ofvolunteerhoursduring fiscalyearending 2015 is$315,297 based on the U .S .Departm ent of

Com m erceaveragepersonalincom efortheGeneseeCounty area.

Figure 2 – Operations Economic Impact Summary

1.3 T O T A L C O M M IS S IO N EC O N O M IC IM P A C T

From the segm entsand eventsanalyzed the totaleconom ic im pact is$19,521,536 and 450 jobsas

show ninFigure 3.

Figure 3 – Total Economic Impact Summary

1.4 C R O S S R O A DS VIL L A GE A T T EN DA N C E

T he annualattendance forCR V isshow n in Figure 4. Annualattendance dropped betw een 2007 and

2011. T he nationaleconom y hasim pacted the attendance in recent years. T he 2015 attendance

increased significantly overrecentyears. W hilethetotalattendanceincreased,thevisitorcountshifted

from thesum m erseasontotheHallow eenandChristm asseasons.
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Total Annual Visitors Surveyed 140,109 140,109

Greater

Than

Less Than

or Equal To

Total

Visitors

Surveyed in

2014

Percent of

Total

Total

Visitors

Surveyed in

2015

Percent of

Total

Change in

Percent

from

Distance

Traveled

0 25 48,509 39.57% 49,466 38.64% -0.93%

25 50 38,961 31.79% 41,006 32.03% 0.24%

50 75 18,586 15.16% 20,101 15.70% 0.54%

75 100 8,784 7.17% 9,527 7.44% 0.27%

100 150 2,278 1.86% 2,840 2.22% 0.36%

150 200 2,099 1.71% 1,335 1.04% -0.67%

200 250 3,147 2.57% 3,569 2.79% 0.22%

250 and over 210 0.17% 177 0.14% -0.03%

T otalAnnualVisitorsS urveyed122,574 100.00% 128,021 100.00%

Distance Traveled To CRV (Miles)

Attendance

Fiscal Year 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Summer 58,934 77,505 78,507 67,010 68,070 64,775 54,249 54,352 56,661 54,780

Halloween 42,756 46,080 36,944 39,120 34,458 33,706 43,145 39,468 42,227 46,508

Christmas 35,680 37,993 37,663 27,781 36,761 33,156 42,715 44,462 42,391 57,394

Total 137,370 161,578 153,114 133,911 139,289 131,637 140,109 138,282 141,279 158,682

Figure 4 – Annual CRV Attendance

A slight decrease in visitorsliving fartheraw ay from CR V w asshow n in the visitorsurveysw ith an

increaseinvisitorslivingnearertoCR V asshow nin Figure 5.

Figure 5 – Change in Distance Traveled to CRV in Visitors Surveyed

SECTION 2. ECONOMIC IMPACT ANALYSIS OF CROSSROADS VILLAGE OPERATIONS

P R O S Consulting L L C perform ed an econom ic im pact analysisto m easure the econom ic benefit of

CrossroadsVillage and Huckleberry R ailroad. T he dataforthisanalysisisbased on CR V visitordata,

econom icfactorsfrom theU .S .Departm entofCom m erce-Bureau ofEconom icAnalysis,andCR V visitor

inform ation. T he m odeldeveloped in M icrosoft Exceluseslocalm ultipliersand presentsestim ated

econom ic im pactson m ajor retailsectors; such as,lodging and food/beverage sectors. T he CR V

econom icanalysisexcludesthe im pactofthe “ Day O utW ith T hom as” eventthatisanalyzed separately

below .
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Estimated

Average Daily

Spending Level Spending

by Category Per Visitor

Accommodation 60.00$

Food servicesand drinkingplaces 50.00$

T ransitand ground passengertransportation 15.00$

R etailtrade 25.00$

P erformingarts,museums,and related activities 7.50$

Amusements,gambling,and recreation 7.50$

O therservices 10.00$

Total 175.00$

Total Annual Visitors (2015) 143,971

Greater

Than

Less Than

or Equal To

Total

Visitors

Surveyed

Percent of

Total

Estimated

Total

Visitors By

Distance

0 25 49,466 38.64% 55,629

25 50 41,006 32.03% 46,115

50 75 20,101 15.70% 22,605

75 100 9,527 7.44% 10,714

100 150 2,840 2.22% 3,194

150 200 1,335 1.04% 1,501

200 250 3,569 2.79% 4,014

250 and over 177 0.14% 199

T otalAnnualVisitors 128,021 100.00% 143,971

Distance Traveled To CRV (Miles)

2.1 VIS IT O R A N A L YS IS

T he CR V historicalvisitordatafrom fiscalyear2015 isused to identify the attendance and the travel

distanceforCR V visitors. T heCR V attendancedataexcludingtheDO W T eventsissegm ented into eight

distancegroupsasshow nin Figure 6.

Figure 6 - Distribution of Annual Visitor by Distance Traveled

P R O S estim ated the average out-of-areavisitorspending perday by spending category asshow n in

Figure 7.

Figure 7- Spending Amounts by Visitor per Day
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Greater

Than

Less Than

or Equal To Accommodation

Food services

and drinking

places

T ransitand

ground

passenger

transportation R etailtrade

P erformingarts,

museums,and

related activities

Amusements,

gambling,and

recreation

O ther

services

0 25 0% 0% 0% 0% 0% 100% 5%

25 50 0% 10% 0% 0% 35% 100% 10%

50 75 0% 20% 25% 35% 50% 100% 15%

75 100 0% 30% 35% 45% 60% 100% 25%

100 150 0% 40% 45% 55% 70% 100% 50%

150 200 10% 60% 100% 75% 80% 100% 50%

200 250 25% 100% 100% 100% 90% 100% 50%

250 and over 100% 100% 100% 100% 100% 100% 100%

Distance Traveled To

CRV (Miles)

Region: Flint MSA (Type II)

Final-demand

Output /1/

(dollars)

Final-demand

Earnings /2/

(dollars)

Final-demand

Employment

/3/ (number

of jobs)

Final-demand

Value-added

/4/ (dollars)

Direct-effect

Earnings /5/

(dollars)

Direct-effect

Employment /6/

(number of

jobs)

Accommodation 1.5612 0.3952 15.6434 0.8815 1.5664 1.4207

Food services and drinking places 1.5401 0.4179 23.6217 0.8604 1.442 1.2095

Transit and ground passenger transportation* 1.5034 0.5340 20.8221 1.0036 1.2987 1.2411

Retail trade 1.5236 0.4087 16.1219 0.9804 1.4547 1.3434

Performing arts, spectator sports, museums, zoos, and parks1.5516 0.3955 14.5121 0.9346 1.5513 1.4887

Amusements, gambling, and recreation 1.516 0.4508 24.809 0.965 1.381 1.1986

Other services* 1.6656 0.574 18.4597 0.9597 1.391 1.4281

T he econom icim pactm ultipliersused in thisanalysisare from U .S .Departm entofCom m erce -Bureau

ofEconom icAnalysis,R egionalEconom icAnalysisDivision,AnalysisandS pecialS tudiesBranch,R egional

Input-O utputM odelingS ystem (R IM S II)fortheGeneseeCounty,M ichiganarea. T heR IM S IIfactorsare

m ost recently available based on 2010 econom icinform ation. Figure 8 show sthe factorsused in the

analysis.

Figure 8 - RIMS II Multipliers

T he average spending perout-of-tow n visitorperday w asadjusted based on the distance the visitor

traveledtoCR V. T hem ajorassum ptionisthatthespendingislessforvisitorstravelingshorterdistances

than the spendingofthosevisitorsdriving from longerdistances. T headjustm entsare show n in Figure

9.

Figure 9 - Adjustments to Average Visitor Spending

1.Eachentry incolum n1 representsthetotaldollarchangeinoutputthatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinaldem and by the
industry correspondingtotheentry.
2.Eachentry incolum n2 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofoutputdelivered tofinal
dem andby theindustry correspondingtotheentry.
3.Eachentry incolum n3 representsthetotalchangeinnum berofjobsthatoccursinallindustriesforeachadditional1 m illiondollarsofoutput
4.Eachentry incolum n4 representsthetotaldollarchangeinvalueadded thatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinaldem and
by theindustry correspondingtotheentry.
5.Eachentry incolum n5 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofearningspaiddirectly to
householdsem ployedby theindustry correspondingtotheentry.
6.Eachentry incolum n6 representsthetotalchangeinnum berofjobsinallindustriesforeachadditionaljobintheindustry correspondingto theentry.
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Total Annual Visitor Spending

Greater

Than

Less Than or

Equal To

Total

Spending

Per Visitor

Estimated Total

Spending

0 25 11.50$ 639,730.54$

25 50 19.63$ 905,241.37$

50 75 38.75$ 875,955.05$

75 100 49.50$ 530,339.30$

100 150 61.75$ 197,218.55$

150 200 91.75$ 137,746.25$

200 250 127.75$ 512,743.20$

250 and over 178.50$ 35,530.71$

Totals 579.13$ 3,834,504.97$

Distance Traveled To

CRV (Miles)

EconomicImpactofthe by Category

T otal

R ev/S ales

Captured by

L ocalR egion

O utput

(Dollars)

<1>

Earnings

(Dollars)

<2>

Employment/

$M S ales

(Jobs)

<3>

Final-demand

Value-added

(Dollars)

<4>

Direct-effect

Earnings/5/

(dollars)

Direct-effect

Employment

/6/(number

ofjobs)

Accommodation 81,156 126,700 50,072 2 111,686 78,433 3

Food servicesand drinkingplaces 936,889 1,442,902 602,989 34 1,241,473 869,510 41

T ransitandground passengertransportation* 248,287 373,274 199,328 8 374,618 258,867 10

R etailtrade 495,710 755,264 308,676 12 740,461 449,031 16

P erformingarts,museums,and related activities1,583,681 2,457,239 971,838 36 2,296,536 1,507,612 54

Amusements,gambling,and recreation 308,626 467,877 210,919 12 451,501 291,279 14

Airtransportation - - - - - - -

O therservices* 180,157 300,069 172,240 6 287,976 239,586 9

T otalAnnualS pending 3,834,506$ 5,923,325$ 2,516,062$ 110 5,504,251$ 3,694,318$ 147

FinalDemand Direct Effiect

T he directCR V related spending w asestim ated based on the visitorsurvey dataand analysisdescribed

above. T henetspendingpervisitorby distancetraveledisshow nin Figure 10.

Figure 10 - Net Direct CRV Related Spending Per Visitor

2.2 C R O S S R O A DS VIL L A GE EC O N O M IC IM P A C T

T hetotaldirecteconom icim pactofCR V isshow n in Figure 11. T heeconom icim pactis$5,504,251 w ith

alocaljobim pactof147full-tim ejobs.

Figure 11 - Total Economic Impact of CRV

1. Eachentry incolum n1 representsthetotaldollarchangeinoutputthatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinal
dem andby theindustry correspondingtotheentry.

2. Eachentry incolum n2 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofoutputdelivered
tofinaldem andby theindustry correspondingtotheentry.

3. Eachentry incolum n3 representsthetotalchangeinnum berofjobsthatoccursinallindustriesforeachadditional1 m illiondollarsofoutput
4. Eachentry incolum n4 representsthetotaldollarchangeinvalueadded thatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinal

dem andby theindustry correspondingtotheentry.
5. Eachentry incolum n5 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofearningspaid

directly tohouseholdsem ployed by theindustry correspondingto theentry.
6. Eachentry incolum n6 representsthetotalchangeinnum berofjobsinallindustriesforeachadditionaljob intheindustry correspondingtotheentry.



Economic Impact of
Genesee County Parks and Recreation Commission

7

Total DOWT Visitors (2015) 14,711

Distance Traveled To CRV (Miles)

Greater

Than

Less Than

or Equal To

Total

Visitors

Surveyed

Percent of

Total

Estimated

Total

Visitors By

Distance

0 25 1,605 13.29% 1,954

25 50 4,280 35.43% 5,212

50 75 2,904 24.04% 3,536

75 100 1,338 11.08% 1,629

100 150 1,075 8.90% 1,309

150 200 416 3.44% 507

200 250 388 3.21% 472

250 and over 75 0.62% 91

T otalAnnualVisitors 12,081 100.00% 14,710

Figure 11 illustratesthe totalfinaleconom icim pactofCR V operations. Colum n 1 show sthe outputin

term sofdollars. Colum ns2 and 3 are estim atesofthe finaleffectearningsand em ploym ent(jobs),on

the Genesee County area. T he Final-dem and Value-added in dollarsisshow n in Colum n 4. Colum ns5

and6 show theDirect-effectEarningsandT otalJobs,respectively.

2.3 C O N C L U S IO N

T he Final-dem and Value-added factorsinclude direct,indirect,and induced econom ic im pacts. T his

econom ic benefit isestim ated to be $5,504,251 w ith alocaljob increase of147 full-tim e jobs. T his

analysisexcludestheim pactsoftheDay O utw ithT hom asevents.

SECTION 3. ECONOMIC IMPACT ANALYSIS OF DAY OUT WITH THOMAS AT CROSSROADS

VILLAGE OPERATIONS

P R O S Consulting L L C perform ed an econom icim pact analysisto m easure the econom icbenefit ofDay

O ut W ith T hom as(DO W T )program at CrossroadsVillage and Huckleberry R ailroad. T he dataforthis

analysisisbased onCR V visitordata,econom icfactorsfrom theU .S .Departm entofCom m erce-Bureau

ofEconom icAnalysis,and CR V visitorinform ation. T he m odeldeveloped in M icrosoft Exceluseslocal

m ultipliersand presentsestim ated econom ic im pactson m ajor retailsectors; such as,lodging and

food/beveragesectors.

3.1 DA Y O U T W IT H T HO M A S VIS IT O R A N A L YS IS

T he Day O ut w ith T hom asvisitordatafrom the six daysovertw o w eekendsare used to identify the

attendanceandthetraveldistanceforvisitors. T heattendancedatafrom thesurvey andprojectedtotal

visitordistancesw eresegm entedintosevendistancegroupsasshow nin Figure 12.

Figure 12 - Distribution of Annual Visitor by Distance Traveled
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Spending Adjustments by Distance Traveled

Greater

Than

Less Than

or Equal To Accommodation

Foodservices

anddrinking

places

T ransitand

ground

passenger

transportation R etailtrade

P erforming

arts,museums,

and related

activities

Amusements,

gambling,and

recreation O therservices

0 25 0% 0% 0% 0% 0% 100% 5%

25 50 0% 10% 0% 23% 35% 100% 10%

50 75 0% 20% 25% 35% 50% 100% 15%

75 100 0% 30% 35% 45% 60% 100% 25%

100 150 0% 40% 45% 55% 70% 100% 50%

150 200 10% 60% 100% 75% 80% 100% 50%

200 250 25% 100% 100% 100% 90% 100% 50%

250 and over 100% 100% 100% 100% 100% 100% 100%

Distance Traveled To

CRV (Miles)

Estimated

Average Daily

Spending Level Spending

by Category Per Visitor

Accom m odation 60.00$

Foodservicesanddrinkingplaces 50.00$

T ransitandgroundpassengertransportation 15.00$

R etailtrade 25.00$

P erform ingarts,m useum s,andrelatedactivities 7.50$

Am usem ents,gam bling,andrecreation 21.00$

O therservices 10.00$

Total 188.50$

T he first segm ent ofzero to 25 m ilesincludesvisitorsfrom Genesee County. T he segm entsover250

m ilesare an estim ated eight-hourdrive tim e. P R O S estim ated the average out-of-areavisitorspending

perday by spendingcategory asshow nin Figure 13.

Figure 13 - Spending Amounts by Visitor Per Day

T he econom ic im pact m ultipliersused in thisanalysisare from the U .S .Departm ent ofCom m erce -

Bureau ofEconom icAnalysis,R egionalEconom icAnalysisDivision,Analysisand S pecialS tudiesBranch,

R egionalInput-O utputM odelingS ystem (R IM S II)show nin Figure 8.

T he average spending perout-of-tow n visitorperday w asadjusted based on the distance the visitor

traveled to the CR V. T he m ajorassum ption isthat the spending islessforvisitorstraveling shorter

distancesthan thespendingofthosevisitorsdrivingfrom longerdistances. T headjustm entsareshow n

inFigure 14.

Figure 14 - Adjustments to Average Visitor Spending
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Adjusted Spending Per Visitor

Greater

Than

Less Than

or Equal To Accommodation

Food services

and drinking

places

T ransitand

ground

passenger

transportation R etailtrade

P erform ing

arts,

m useum s,

and related

activities

Amusements,

gambling,and

recreation

O ther

services

T otal

S pending

P erVisitor

0 25 -$ -$ -$ -$ -$ 21.00$ 0.50$ 21.50$

25 50 -$ 5.00$ -$ 5.75$ 2.63$ 21.00$ 1.00$ 35.38$

50 75 -$ 10.00$ 3.75$ 8.75$ 3.75$ 21.00$ 1.50$ 48.75$

75 100 -$ 15.00$ 5.25$ 11.25$ 4.50$ 21.00$ 2.50$ 59.50$

100 150 -$ 20.00$ 6.75$ 13.75$ 5.25$ 21.00$ 5.00$ 71.75$

150 200 6.00$ 30.00$ 15.00$ 18.75$ 6.00$ 21.00$ 5.00$ 101.75$

200 250 15.00$ 50.00$ 15.00$ 25.00$ 6.75$ 21.00$ 5.00$ 137.75$

250 andover 60.00$ 50.00$ 15.00$ 25.00$ 7.50$ 21.00$ 10.00$ 188.50$

Distance Traveled To

CRV (Miles)

Greater

T han

L essT hanor

EqualT o

T otal

S pending

P erVisitor

Estimated T otal

S pending

0 25 21.50$ 42,019.69$

25 50 35.38$ 184,365.45$

50 75 48.75$ 172,389.39$

75 100 59.50$ 96,942.09$

100 150 71.75$ 93,922.51$

150 200 101.75$ 51,542.69$

200 250 137.75$ 65,082.26$

250 and over 188.50$ 17,215.19$

T otalDO W T VisitorS pending 723,479.27$

Distance Traveled To CRV

(Miles)

T he direct DO W T related spending w asestim ated based on the visitor survey data and analysis

described above. T he net spending pervisitorby category by distance traveled isshow n in Figure 15.

T hetotaldirectspendingisshow nin Figure 16.

Figure 15 - Net Direct DOWT Related Spending Per Visitor

Figure 16 - Total Direct Spending by Day Out with Thomas Visitors
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Economic Impact of the Medium Spending

Profile by Category

Total

Rev/Sales

Captured by

Local Region

Output

(Dollars)

<1>

Earnings

(Dollars)

<2>

Employment/$

M Sales (Jobs)

<3>

Final-demand

Value-added

(Dollars)

<4>

Direct-effect

Earnings /5/

(dollars)

Direct-effect

Employment

/6/ (number

of jobs)

Accommodation 15,606 24,364 9,629 - 21,477 15,082 1

Food services and drinking places 155,427 239,373 100,034 6 205,956 144,249 7

Transit and ground passenger transportation* 46,706 70,217 37,496 1 70,470 48,696 2

Retail trade 120,831 184,097 75,241 3 180,489 109,453 4

Performing arts, museums, and related activities 308,931 479,337 189,578 7 447,989 294,092 10

Amusements, gambling, and recreation 48,059 72,858 32,844 2 70,308 45,358 2

Air transportation - - - - - - -

Other services* 27,920 46,504 26,693 1 44,629 37,130 1

Total Annual Spending 723,480$ 1,116,750$ 471,515$ 20 1,041,318$ 694,060$ 27

Final Demand Direct Effiect

3.2 EC O N O M IC IM P A C T O F DA Y O U T W IT H T HO M A S

T he totaldirect tourism spending isestim ated to be $723,480 from the tw o w eekendsofthe Day O ut

w ith T hom asevent.T he econom ic im pact on the localareais$1,041,318 and approxim ately 27 jobs.

Figure 17 show seconom icim pactby industry sector.

Figure 17 - Total Economic Impact of DOWT

3.3 C O N C L U S IO N

T he Day O ut w ith T hom asevent not only provided aquality fam ily event forthe citizensofGenesee

County,butalsoproducedninehundredthousanddollarsineconom icbenefitfrom tourism .

SECTION 4. ECONOMIC IMPACT ANALYSIS OF THE 2015 MICHIGAN WARRIOR DASH

P R O S Consulting L L C perform ed an econom icim pact analysisto m easure the econom icbenefit ofthe

M ichigan W arriorDash held on August1stand 2nd,2015. E.A.Cum m ingsCenterw asthe staging site

for the race. T he datafor thisanalysisisbased on the 2015 M ichigan W arrior Dash registration,

econom icfactorsfrom the U .S .Departm ent ofCom m erce -Bureau ofEconom icAnalysis. T he m odel

developed in M icrosoftExceluseslocalm ultipliersand presentsestim ated econom icim pactson m ajor

retailsectors;suchas,lodgingandfood/beveragesectors.

4.1 VIS IT O R A N A L YS IS

T he M ichigan W arriorDash registration inform ation isused to estim ate the attendance and the travel

distance forvisitorsisused to estim ate the visitorspending. T he attendance dataw assegm ented into

eightdistancegroupsasshow nin Figure 2.

<1> Each entry in column 1 represents the total dollar change in output that occurs in all industries for each additional dollar of output delivered to final demand by
the industry corresponding to the entry.
<2> Each entry in column 2 represents the total dollar change in earnings of households employed by all industries for each additional dollar of output delivered to
final demand by the industry corresponding to the entry.
<3> Each entry in column 3 represents the total change in number of jobs that occurs in all industries for each additional 1 million dollars of output
<4> Each entry in column 4 represents the total dollar change in earnings of households employed by all industries for each additional dollar of earnings paid directly
to households employed by the industry corresponding to the entry delivered to final demand by the industry corresponding to the entry
<5> Each entry in column 5 represents the total change in number of jobs in all industries for each additional job in the industry corresponding to the entry
<6> Each entry in column 6 represents the total change in number of jobs in all industries for each additional job in the industry corresponding to the entry.
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Spending by Category

Estimated

Average

Spending Per

Visitor

(for the two

race days)

Accommodation 60.00$

Food services and drinking places 70.00$

Transit and ground passenger transportation 10.00$

Retail trade 25.00$

Performing arts, museums, and related activities 7.50$

Amusements, gambling, and recreation 7.50$

Other services 10.00$

Total 190.00$

Greater

Than

Less Than

or Equal

To

Total

Visitors

Registered

Percent of

Total

Estimated

Total Visitors

(1 additional

visitor per

registrant)

0 25 1,170 9.37% 2,340

25 75 4,411 35.32% 8,822

75 150 2,960 23.70% 5,920

150 250 2,205 17.66% 4,410

250 500 767 6.14% 1,534

500 750 418 3.35% 836

750 1000 515 4.12% 1,030

1000 and over 43 0.34% 86

Total Visitors 12,489 100.00% 24,978

Distance Traveled To Genesee County (Miles)

Figure 2 - Distribution of Annual Visitor by Distance Traveled

4.2 A N A L YS IS A S S U M P T IO N S

T heeconom icanalysisofM ichiganW arriorDashisbased ontheregistrantsparticipatingintheraceand

stay forthe tw o days. O ne additionalvisitorforeach registrant isassum ed to attend based on actual

attendance forarecent W arriorDash in Florida. S pending patternsare based on the estim atesand

assum ptionsshow ninFigure 3.

P R O S estim ated the average visitorspending forthe tw o race daysby spending category asshow n in

Figure 3. T he am ountsin Figure 3 estim ate the spending ofone person overthe tw o-day period. T he

accom m odationassum esonenightslodgingdoubleoccupancy at$120 pernight.

Figure 3 - Spending Amounts by Visitor per Day
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Adjustment Factors

Greater

Than

Less Than

or Equal

To Accommodation

Food

services

and

drinking

places

Transit and

ground

passenger

transportation Retail trade

Performing

arts,

museums, and

related

activities

Amusements,

gambling, and

recreation

Other

services

0 25 0% 0% 0% 0% 0% 0% 0%

25 75 5% 25% 0% 25% 0% 0% 10%

75 150 50% 50% 0% 50% 10% 10% 50%

150 250 75% 75% 0% 75% 25% 25% 50%

250 500 100% 75% 25% 100% 25% 25% 75%

500 750 100% 100% 50% 100% 50% 50% 100%

750 1000 100% 100% 75% 100% 100% 100% 100%

1000 and over 100% 100% 100% 100% 100% 100% 100%

Distance Traveled

To Genesee County

(Miles)

Region: Flint MSA (Type II)

Final-demand

Output /1/

(dollars)

Final-demand

Earnings /2/

(dollars)

Final-demand

Employment

/3/ (number

of jobs)

Final-demand

Value-added

/4/ (dollars)

Direct-effect

Earnings /5/

(dollars)

Direct-effect

Employment

/6/ (number of

jobs)

Accommodation 1.5612 0.3952 15.6434 0.8815 1.5664 1.4207

Food services and drinking places 1.5401 0.4179 23.6217 0.8604 1.442 1.2095

Transit and ground passenger transportation* 1.5034 0.5340 20.8221 1.0036 1.2987 1.2411

Retail trade 1.5236 0.4087 16.1219 0.9804 1.4547 1.3434

Performing arts, spectator sports, museums, zoos, and parks 1.5516 0.3955 14.5121 0.9346 1.5513 1.4887

Amusements, gambling, and recreation 1.516 0.4508 24.809 0.965 1.381 1.1986

Other services* 1.6656 0.5740 18.4597 0.9597 1.391 1.4281

T he econom icim pactm ultipliersused in thisanalysisare from U .S .Departm entofCom m erce -Bureau

ofEconom icAnalysis,R egionalEconom icAnalysisDivision,AnalysisandS pecialS tudiesBranch,R egional

Input-O utputM odeling S ystem (R IM S II)forthe Genesee County,M ichigan region. T he R IM S IIfactors

arebasedon2010 econom icinform ation. Figure 4 show sthefactorsusedintheanalysis.

Figure 4 - RIMS II Multipliers

SOURCE: Regional Input-Output Modeling System (RIMS II), Regional Economic Analysis Division, Bureau of Economic Analysis.

T he average spending perout-of-tow n visitorisadjusted based on the distance the visitortraveled to

theGeneseeCounty area. T hem ajorassum ptionisthatthespendingislessforvisitorstravelingshorter

distancesthan the spending ofthose visitorstraveling from longerdistances. T he adjustm entsare

show n in Figure 5. T he visitorsfrom 25 m ile orlessare assum ed to be from the Genesee County area

andthusthereisnoout-of-areafundsbroughtintoGeneseeCounty.

Figure 5 - Adjustments to Average Visitor Spending

1.Eachentry incolum n1 representsthetotaldollarchangeinoutputthatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinaldem and by the
industry correspondingtotheentry.
2.Eachentry incolum n2 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofoutputdelivered tofinal
dem andby theindustry correspondingtotheentry.
3.Eachentry incolum n3 representsthetotalchangeinnum berofjobsthatoccursinallindustriesforeachadditional1 m illiondollarsofoutput
4.Eachentry incolum n4 representsthetotaldollarchangeinvalueadded thatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinaldem and
by theindustry correspondingtotheentry.
5.Eachentry incolum n5 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofearningspaiddirectly to
householdsem ployedby theindustry correspondingtotheentry.
6.Eachentry incolum n6 representsthetotalchangeinnum berofjobsinallindustriesforeachadditionaljobintheindustry correspondingto theentry.
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1. Each entry in column 1 represents the total dollar change in output that occurs in all industries for each additional dollar of output delivered to final demand by the

industry corresponding to the entry.

2. Each entry in column 2 represents the total dollar change in earnings of households employed by all industries for each additional dollar of output delivered to final

demand by the industry corresponding to the entry.

3. Each entry in column 3 represents the total change in number of jobs that occurs in all industries for each additional 1 million dollars of output delivered to final

demand by the industry corresponding to the entry. Because the employment multipliers are based on 2008 data, the output delivered to final demand should be

in 2008 dollars.

4. Each entry in column 4 represents the total dollar change in value added that occurs in all industries for each additional dollar of output delivered to final demand by

the industry corresponding to the entry.

5. Each entry in column 5 represents the total dollar change in earnings of households employed by all industries for each additional dollar of earnings paid directly to

households employed by the industry corresponding to the entry.

6. Each entry in column 6 represents the total change in number of jobs in all industries for each additional job in the industry corresponding to the entry.

Total Visitor Spending (2015)

Greater

Than

Less Than

or Equal To

Total

Spending

Per Visitor

Estimated Total

Spending

0 25 -$ -$

25 50 27.75$ 244,810.50$

50 75 84.00$ 497,280.00$

75 100 125.01$ 551,294.10$

100 150 151.26$ 232,032.84$

150 200 177.50$ 148,390.00$

200 250 187.50$ 193,125.00$

250 and over 190.00$ 16,340.00$

Total 1,883,272.44$

Distance Traveled To Genesee

County (Miles)

Direct Effiect

Economic Impact of the by Category

Total

Rev/Sales

Captured by

Local Region

Output

(Dollars)

<1>

Earnings

(Dollars)

<2>

Employment

/ $M Sales

(Jobs)

<3>

Final-demand

Value-added

(Dollars)

<4>

Direct-effect

Earnings

(Dollars)

<5>

Direct-effect

Employment

(Number of

Jobs)

<6>

Accommodation 611,676 954,949 377,396 15 841,788 591,153 21

Food services and drinking places 810,285 1,247,920 521,506 29 1,073,710 752,012 35

Transit and ground passenger transportation* 16,600 24,956 13,327 1 25,046 17,308 1

Retail trade 298,976 455,520 186,171 7 446,592 270,823 9

Performing arts, museums, and related activities 27,120 42,079 16,642 1 39,327 25,817 1

Amusements, gambling, and recreation 27,120 41,114 18,534 1 39,675 25,595 1

Other services* 91,497 152,397 87,476 3 146,255 121,679 4

Total Spending and Economic Impact 1,883,274$ 2,918,935$ 1,221,052$ 57 2,612,393$ 1,804,387$ 72

Final Demand

T he directM ichigan W arriorDash related spending w asestim ated based on the visitorsurvey dataand

analysisdescribedabove. T henetspendingpervisitorby distancetraveledisshow nin Figure 6.

Figure 6 – Estimated Direct Michigan Warrior Dash Related Spending

4.3 2015 M IC HIGA N W A R R IO R DA S H EC O N O M IC IM P A C T

T he totaldirect econom icim pact of2015 M ichigan W arriorDash isshow n in Figure 7. T he econom ic

im pactis$2,612,393 w ithalocaljobim pactof72 full-tim ejobs.

Figure 7 - Total Economic Impact of the Michigan Warrior Dash
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Payroll

In County Wages 3,093,308.00$

Out County Wages 534,154.00$

Total Payroll FYE 9/30/15 3,627,462.00$

Figure 7 illustratesthetotalfinaleconom icim pactof2015 M ichiganW arriorDash. Colum n1 show sthe

outputin term sofdollars. Colum ns2 and 3 are estim atesofthe finaleffectearningsand em ploym ent

(jobs),on the Genesee County area. T he Final-dem and Value-added in dollarsisshow n in Colum n 4.

Colum ns5 and6 show theDirect-effectEarningsandT otalJobs,respectively.

4.4 EVEN T S P O N S O R S HIP

R edFrogcontributed$20,000 fortheM ichiganW arriorDash.

4.5 C O N C L U S IO N

T he Final-dem and Value-added factorsinclude direct,indirect,and induced econom ic im pacts. T his

econom icbenefitisestim atedtobe$2,612,393 w ithalocaljobincreaseof72 full-tim ejobs.

SECTION 5. ECONOMIC IMPACT ANALYSIS OF 2015 LOCAL PAYROLL FOR THE GENESEE

COUNTY PARKS AND RECREATION COMMISSION

T hisanalysism easurestheestim ated econom icbenefitoflocalpayrolloftheCom m ission. T hisanalysis

isbasedonpayrollofin-county em ployees.

5.1 EC O N O M IC IM P A C T O F 2015 L O C A L P A YR O L L

T he Com m ission'slocalpayrollforfiscalyearending 2015 isused asthe basisforthe analysis. T he

annuallocalpayrollam ountsw eresum m ed forem ployeesw ithalocalU .S .P ostalS erviceZipCode. T he

im pactoflocalpayrollw asanalyzed usingtherecreation industry im pacteconom icm ultipliersfrom the

U .S .Departm ent ofCom m erce,Bureau ofEconom icAnalysis,R egionalInput-O utput M odeling S ystem

(R IM S ). Each R IM S industry category hasavalue m ultiplierand ajobsm ultiplier. T he Com m ission’s

localpayrollw asm ultiplied by the related m ultipliersto calculate the econom ic im pactsin term sof

econom icvalueandjobs. T hepayrolldetailsareshow nin Figure 18.

Figure 18 – County Payroll Details

T he econom icim pact m ultipliersused in thisanalysisfrom U .S .Departm ent ofCom m erce -Bureau of

Econom ic Analysis,R egionalEconom icAnalysisDivision,Analysisand S pecialS tudiesBranch,R egional

Input-O utputM odelingS ystem (R IM S II)fortheGeneseeCounty,M ichiganarea. T heR IM S IIfactorsare

basedon2010 econom icdatafortheregionasshow nin Figure 19.
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Region: Genesee County (Type II)

Series: 2010 U.S. Annual I-O data and

2010 Regional Data Final-

demand

Output /1/

(dollars)

Final-demand

Earnings /2/

(dollars)

Final-

demand

Employm

ent /3/

(number

of jobs)

Final-

demand

Value-

added /4/

(dollars)

Direct-

effect

Earnings

/5/

(dollars)

Direct-

effect

Employm

ent /6/

(number

of jobs)

Amusements, gambling, and recreation 1.516 0.4508 24.809 0.965 1.381 1.1986

Local Payroll

Final-demand

Output /1/

(dollars)

Final-demand

Earnings /2/

(dollars)

Final-

demand

Employment

/3/ (number

of jobs)

Final-demand

Value-added

/4/ (dollars)

Direct-effect

Earnings /5/

(dollars)

Direct-effect

Employment

/6/ (number

of jobs)

Factors 1.516 0.4508 24.809 0.965 1.381 1.1986

3,093,308$ Results 4,689,454.93$ 1,394,463.25$ 77 4,525,324$ 1,925,754$ 92

Figure 19 – Economic Mutlipliers

Genesee County Com m ission em ployeesthat live in the County contribute to the Genesee County

econom y through purchase of goodsand servicesin Genesee County. T hisanalysisincludesonly

Com m ission em ployeesliving in Genesee County. T he localpayrollfor fiscalyear ending 2015 is

$3,093,308.

Figure 20 illustratesthe totalfinaleconom ic im pact of the Genesee County P arksand R ecreation

Com m ission L ocalP ayroll. Colum n 1 show sthe output in term sofdollars. Colum ns2 and 3 are

estim atesofthe finaleffect earningsand em ploym ent (jobs),on the Genesee County area. T he Final-

dem and Value-added in dollarsisshow n in Colum n 4. T he Final-dem and Value-added factorsinclude

direct,indirect,and induced econom icim pacts. Colum n5 show stheeffectonhousehold earningsofall

industriesforeachdollarintheanalyzed activitiesoftheCom m ission. T hetotaljobsinallindustriesare

show ninColum n6 thatresultfrom thetotalchangeinjobsoftheanalyzedactivitiesoftheCom m ission.

Figure 20 - Total Economic Impact of 2015 Genesee County Parks and Recreation Commission
Local Payroll

5.2 C O N C L U S IO N

Finaleconom ic im pact ofCom m ission localpayrollisestim ated to be $4,525,324 w ith alocaljob

increaseof92 full-tim ejobs.

1.Eachentry incolum n1 representsthetotaldollarchangeinoutputthatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinal
dem andby theindustry correspondingtotheentry.
2.Eachentry incolum n2 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofoutputdelivered
tofinaldem andby theindustry correspondingtotheentry.
3.Eachentry incolum n3 representsthetotalchangeinnum berofjobsthatoccursinallindustriesforeachadditional1 m illiondollarsofoutput
4.Eachentry incolum n4 representsthetotaldollarchangeinvalueadded thatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinal
dem andby theindustry correspondingtotheentry.
5.Eachentry incolum n5 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofearningspaid
directly tohouseholdsem ployed by theindustry correspondingto theentry.
6.Eachentry incolum n6 representsthetotalchangeinnum berofjobsinallindustriesforeachadditionaljobintheindustry correspondingto theentry.
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Region: Genesee County (Type II)

Series: 2010 U.S. Annual I-O data and

2010 Regional Data Final-

demand

Output /1/

(dollars)

Final-demand

Earnings /2/

(dollars)

Final-

demand

Employm

ent /3/

(number

of jobs)

Final-

demand

Value-

added /4/

(dollars)

Direct-

effect

Earnings

/5/

(dollars)

Direct-

effect

Employm

ent /6/

(number

of jobs)

Amusements, gambling, and recreation 1.516 0.4508 24.809 0.965 1.381 1.1986

Local Purchasing

Final-demand

Output /1/

(dollars)

Final-demand

Earnings /2/

(dollars)

Final-demand

Employment

/3/ (number

of jobs)

Final-demand

Value-added

/4/ (dollars)

Direct-effect

Earnings /5/

(dollars)

Direct-effect

Employment

/6/ (number

of jobs)

Factors 1.516 0.4508 24.809 0.965 1.381 1.1986

3,775,242$ Results 5,723,266.96$ 1,701,879.12$ 94 5,522,953$ 2,350,295$ 112

SECTION 6. ECONOMIC IMPACT ANALYSIS OF 2015 LOCAL PURCHASES FOR THE

GENESEE COUNTY PARKS AND RECREATION COMMISSION

T he Com m ission'slocalpurchasing forfiscalyearending 2015 isused asthe basisforthe analysis. T he

annuallocalpurchasing am ountsw ere sum m ed forvendorsw ith alocalU .S .P ostalS ervice Zip Code.

T he im pact oflocalpurchasesw asanalyzed using the recreation industry im pact econom icm ultipliers

from theU .S .Departm entofCom m erce,Bureau ofEconom icAnalysis,R egionalInput-O utputM odeling

S ystem (R IM S ). Each R IM S industry category hasa value m ultiplier and a jobsm ultiplier. T he

Com m ission localpurchasesw ere m ultiplied by the related m ultipliersto calculate the econom ic

im pactsinterm sofeconom icvalueandjobs.

T he econom icim pact m ultipliersused in thisanalysisfrom U .S .Departm ent ofCom m erce -Bureau of

Econom ic Analysis,R egionalEconom icAnalysisDivision,Analysisand S pecialS tudiesBranch,R egional

Input-O utputM odelingS ystem (R IM S II)fortheGeneseeCounty,M ichiganarea. T heR IM S IIfactorsare

basedon2010 econom icdatafortheregionasshow nin Figure 21.

Figure 21 – Economic Mutlipliers

T hetotalin-county directexpendituresoftheCom m issionforfiscalyearending2015are$3,775,242.

Figure 22 illustratesthe totalfinaleconom ic im pact ofthe in-county expendituresofthe Genesee

County P arksand R ecreation Com m ission. Colum n 1 show sthe outputin term sofdollars. Colum ns2

and 3 are estim atesofthe finaleffect earningsand em ploym ent (jobs),on the Genesee County area.

T he Final-dem and Value-added in dollarsisshow n in Colum n 4. T he Final-dem and Value-added factors

includedirect,indirect,andinducedeconom icim pacts.

Figure 22 - Total Economic Impact of 2015 Genesee County Parks and Recreation Commission
Expenditures from In-County Vendors

1.Eachentry incolum n1 representsthetotaldollarchangeinoutputthatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinal
dem andby theindustry correspondingtotheentry.
2.Eachentry incolum n2 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofoutput
delivered tofinaldem andby theindustry correspondingtotheentry.
3.Eachentry incolum n3 representsthetotalchangeinnum berofjobsthatoccursinallindustriesforeachadditional1 m illiondollarsofoutput
4.Eachentry incolum n4 representsthetotaldollarchangeinvalueadded thatoccursinallindustriesforeachadditionaldollarofoutputdelivered tofinal
dem andby theindustry correspondingtotheentry.
5.Eachentry incolum n5 representsthetotaldollarchangeinearningsofhouseholdsem ployedby allindustriesforeachadditionaldollarofearningspaid
directly tohouseholdsem ployed by theindustry correspondingto theentry.
6.Eachentry incolum n6 representsthetotalchangeinnum berofjobsinallindustriesforeachadditionaljobintheindustry correspondingto theentry.
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Fiscal Year

Number of

Hours

Value of

Volunteer

Hours

2004 19,480 $402,067

2005 18,152 $374,657

2006 15,389 $317,629

2007 18,286 $377,423

2008 13,335 $275,234

2009 17,603 $363,326

2010 18,180 $375,235

2011 18,710 $386,174

2012 18,836 $388,775

2013 15,989 $330,013

2014 14,228 $293,666

2015 15,276 $315,297

Source: United States Department of

Labor: Occupational Employment

Statistics: May 2015 Metropolitan

and Nonmetropolitan Area

Occupational Employment and Wage

Estimates - Flint, Michigan

6.1 C O N C L U S IO N

Finaleconom ic im pact ofCom m ission localpurchasesisestim ated to be $5,522,953 w ith alocaljob

increaseof112 full-tim ejobs.

SECTION 7. OTHER ECONOMIC FACTORS

7.1 VO L U N T EER HO U R S

CR V benefitsfrom asuccessfulvolunteerprogram . T he value ofthe volunteerhoursfrom recentyears

isshow ninFigure 23. T heCom m issionestim atesthehourly valuevolunteerhoursat$20.64 perhour.

Figure 23- Estimated Value of Volunteer Hours at CRV


